LETTER OF NOTIFICATION – 3

NEW OPTION, CONCENTRATION, EMPHASIS

(Maximum 18 semester credit hours of new theory courses and 6 credit hours of new practicum courses)

1.  
Institution submitting request:   Arkansas State University
2. Contact person/title:  Osa’ P. Amienyi, Ph.D.
3. Phone number/e-mail address:870-972-2380  osami@astate.edu
4. Proposed effective date:  Fall 2013
5. Title of degree program:  Multimedia Journalism
6. CIP Code:     09.0701 
7. Degree Code: BS 3090
8. Proposed option/concentration/emphasis name: 
Sports Reporting Emphasis.  This is emphasis includes the core courses for the BS degree in creative media production as well as courses for the sports reporting emphasis.
· Reason for proposed action: Sports broadcasting and multicasting has grown exponential since the first radio telecasts of the 1920s.  Most will say that sport reporting is as old as journalism itself, but the modern form of sports journalism can be traced to1921.  The exact date is debatable (Fuller, 2008). Tennis matches and the 1921 World Series all received radio broadcast attention in 1921.  In 1939, baseball received television broadcast attention as did boxing.  From 1939 sports has been monetized to the benefit of all broadcasters.  The sports media business generates more than $250 billion of revenue a year (www. sportsbusinessjournal.com; www.sportsbusinessdaily.com/journal/issues).  Broadcasters and sports content industries are in need of trained professionals who know how to be sports broadcast executives, sports programmers, sports producers, sports reporters and media coordinators for college and professional sports as well as provide digital support to legacy media. Fuller (2008) writes that “the business of sport in the United States is one of the largest and fastest growing industries—more than double that of the auto industry, and seven times that of the movie industry” (p.30  College sports productions generate millions of dollars in revenue for broadcasters and peripheral industries.  In 2001, the radio-television department at Arkansas State University began providing production support to the university’s athletic program.   Each year, students work alongside faculty and staff to provide taped delayed broadcast of all ASU men’s football games, and all home men and women’s basketball games.   In addition, students work to produce the coach’s programs for the football coach and the men’s basketball coach.  All total some 3,500 student, faculty and staff hours are devoted to the productions each year.  ESPN and ASU’s radio-television department work closely on many regional games that require crew.  When ESPN needs crew members they automatically contact ASU looking for student workers because they are confident that the students are prepared to work the games.   With this rich sports production tradition and the facilities to support it,  it seems natural to propose a sports production emphasis to students wishing to enter the business.  With increased channel availability and increases in web production, sports production will continue to grow and the need for employees is great.  “In this highly competitive industry, broadcasters are less willing to provide on-the-job training and instead seek candidates who can perform the job immediately.”  (http://www.bls.gov/oco/cg/cgs017.htm, retrieved 11-22-11, para.1) The Bureau of Labor Statistics predicts a 7.8 percent growth in jobs related to broadcasting in the coming years, and reports that wages for these workers are well above the minimum wage with an average hourly wage of $18. 
a. Fuller, L.K. (2008). Sportscasters/Sportscasting: Principles and Practices, New York: Routledge.

b. Shultz,B. (2005). Sports Media: Reporting, Producing, and Planning. Amsterdam: Focal Press.
9. New option/concentration/emphasis objective:  

i. Students will learn to apply the proper tools and technologies for broadcasting and multimedia sports productions and sports journalism.
ii. Students will learn effective storytelling. 
iii. Students will think critically, creatively, and independently as they create sports programming.
iv. Students will learn about developing entrepreneurial characteristics and apply those in a sports setting.
10. Provide the following:

a. Curriculum outline - List of required courses

Major in Multimedia Journalism
Bachelor of Science

Emphasis in Sports Reporting

A complete 8-semester degree plan is available at http://registrar.astate.edu/.

University Requirements:


See University General Requirements for Baccalaureate degrees (p. 40)

First Year Making Connections Course:
Sem. Hrs.


UCC 1013, Making Connections
3

General Education Requirements:
Sem. Hrs.


See General Education Curriculum for Baccalaureate Degrees (p.82)
35


Students with this major must take the following:



COMS 1203, Oral Communication (Required Departmental Gen. Ed. Option)




MCOM 1003, Mass Communication in Modern Society


College of Media and Communication Core Courses:
Sem. Hrs.

MCOM 2053, Introduction to Visual Communications

3 

MCOM 3001, Professional Seminar 

1 

Sub-total
4

Major Requirements 

CMP 2313, Multimedia Production
3

JOUR 2013, Multimedia Reporting
3

JOUR 3363, Communications Research 
3

JOUR 4053, Advanced Reporting
3
JOUR 4123, Media Management and Entrepreneurship
3

MCOM 1001, Media Grammar and Style
1

MCOM 2003, Media Writing 
3

MCOM 4073, Communications Law and Ethics

3 

Sub-total
22


Emphasis Area (Sports Reporting)
Sem. Hrs.

CMP 3573, Sports Production
3

JOUR 4083, Sports, Business and Opinion Writing
3

JOUR 4573, Sportscasting
3
Sub-total

9

College Electives
Sem. Hrs.


Select 2-3 courses from the College of Media and Communication
6-9

Minor 


Sem. Hrs.


Must be outside the College of Media and Communication and approved by advisor
18-21

Electives


Sem. Hrs


Electives

14-17
                     

Total Required Hours:
120

b. New course descriptions: The new courses are Media Grammar and Style, Digital Media Production, Digital media postproduction, Entertainment Writing,  Electronic Media Operations, Digital Media Entrepreneurship, Sports Reporting (See below for Syllabus),  Sports Programming(See below for Syllabus),  Digital Media Entrepreneurship  
c. Program goals and objectives:  Our program is accredited by the ACEJMC body.  We adhere to reaching 12 core competencies.  They are:

i. understand and apply the principles and laws of freedom of speech and press for the country in which the institution that invites ACEJMC is located, as well as receive instruction in and understand the range of systems of freedom of expression around the world, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances

ii.  demonstrate an understanding of the history and role of professionals and institutions in shaping communications;

iii.  demonstrate an understanding of gender, race ethnicity, sexual orientation and, as appropriate, other forms of diversity in domestic society in relation to mass communications; 

iv.  demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communications in a global society;

v.  understand concepts and apply theories in the use and presentation of images and information;

vi.  demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity

vii.  think critically, creatively and independently;

viii.  conduct research and evaluate information by methods appropriate to the communications professions in which they work;

ix. write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve

x.  critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness;

xi.  apply basic numerical and statistical concepts;

xii.  apply tools and technologies appropriate for the communications professions in which they work.

d. Expected student learning outcomes:  The outcomes are aligned with the ACEJMC accrediting standards.
i. Students will learn the traditional role of the sports reporter and how that role has changed in a multimedia news world.
ii. Students will understand the ethical dilemmas faced by sports journalists, and how those challenges should be handled.
iii. Students will understand the contributions of women and minorities in sports media
iv. Students will learn the basic rules of the sports they cover.
v. Students will produce sports programming by applying tools and technologies appropriate for radio, television, web and mobile media.
vi. Students will understand concepts and apply theories in the production and presentation of sports programming content.
11. Will the new option be offered via distance delivery?  The new emphasis will be offered in a traditional setting because of the need to create sports products which can be disseminated radio, television, cable, web and mobile delivery.  No
12. Mode of delivery to be used:  Lecture and Laboratory will be the modes of delivery.
13. Explain in detail the distance delivery procedures to be used:  This course will not be a distance delivery class. N/A
14. Is the degree approved for distance delivery?  No
15.   List courses in option/concentration/emphasis.  Include course descriptions for new courses. Courses A-E are courses that have been either renamed, or added to our overall RTV curriculum specific to the sports emphasis are:

a. JOUR 4083 Sports, Business and Opinion 
b. CMP 4573 Sportscasting.
c. CMP 3573 Sports Production. Theory and practical application of sports programming for radio and television.
d. CMP 4483 Broadcsat Graphics. Development and production of graphics for video, television, and the web.
e. MCOM 4353 Internship
16.  Specify the amount of the additional costs required, the source of funds, and how funds will be used.   This new emphasis formalizes what we have to some degree been teaching since 2001.  We currently possess a sports production truck and provide taped delayed broadcast of all of the ASU football games and all home men and women’s basketball games.  In addition, we work with the athletic department to produce the John Brady Basketball program and the Gus Malzahn football program.
President/Chancellor Approval Date:
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